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A MESSAGE FROM OUR

EXECUTIVE DIRECTOR & CEO

When you think about the span of history—from the
beginning of time until, say, right now—a single year
might seem insignificant.

But if you delve a little deeper, that's never really the
case, is it?

Certainly, as Ohio History Connection’s new
executive director and CEO (since August 1), the
past few months, for me, have been nothing but
notable. Though in the role for a short time, I'm
struck by the vast opportunity we have—to embrace
new audiences, to tell more stories, and to create
amazing experiences for all Ohioans.

Highlighting all of the events and progress across
our network over the past year-plus is physically not
possible in these pages, but let's give it a try: Late
last year saw another successful All Hallows’ Eve and
Dickens of a Christmas in Ohio Village; the National
Park Service's March 23 official announcement

of the nomination of the Hopewell Ceremonial
Earthworks to the UNESCO World Heritage List was
a highlight, as was the corresponding April opening
of the Indigenous Wonders of Our World exhibit

at the Ohio History Center; an inspiring inaugural
Juneteenth observance with the Jubilee Day
Festival happened in late June, and we celebrated

a string of anniversaries—Armstrong Air & Space

Museum’s 50th, Paul Laurence Dunbar’s 150th,
U.S. Grant's bicentennial, and Schoenbrunn'’s
250th celebration.

Whether as a visitor, member, community partner,
or just someone who values the lessons that history
can teach, | want to pass along my abundant
gratitude for your support over this past year. It
makes all we do possible.

Our pledge, in the coming year, is that the Ohio
History Connection will continue to evolve and
grow as a vibrant organization that improves

every community we touch by cultivating pride,
encouraging economic development and creating
meaningful experiences for each and every Ohioan.

And that, to me, is pretty significant.

With thanks,

e W]

Megan Wood,
Executive Director & CEO
Ohio History Connection
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From TV coverage, newspaper
stories and more, we reached

$25,305,184

in earned media.

9 Ohio History Service
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27.330 hours of their EXPENSES

time, providing a value of
$779,981 in support.
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Total: $28,918,000
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